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Promoting ethnic diversity in sport & physical activity ,ﬁ’ s CANCER UK
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www.blackunitybikeride.com
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Black communities are the
least physically active ethnic

group In the UK
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Health and wellbeing
Inequalities persist
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Barriers include lack of
trust, safety and visible
representation
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Participation rises when
people feel they belong
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Culture + community unlock
sustained activity

Brands can play a real role In
sustainable positive change
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A community-led, culturally
relevant charity

@® Creator of the largest annual
Black community bike ride In
Europe

@® National footprint - London +
Manchester

@® International footprint - Ghana,
Rwanda, South Africa + Senegal

@® Partners: Sport England, B4
London Marathon Events,
Rapha, Lime & Drip Water
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“www.blackunitybiker
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N @12,000+ participants and 50
' activations since 2020
g . @ Flagship events with a 91%
B satisfaction ratin
- :
~> ® 78% cycle more, 77% prioritise

= - wellbeing and
74% Inspired to volunteer

@® Every £1invested in BUBR generated
£12.23 of social/system value
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85% identify 60% are aged
as being of between 25-55
Black heritage
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BUBR ACTIVATIONS

(August 2026)
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BUBR AFRICA
(SENEGA%

www.blackunitybikeride.com



Authentic reach into
underrepresented
audiences with
consumer value of £4.5bn
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Credible EDI +
wellbeing impact

a b

High-quality content &
storytelling

www.blackunitybikeride.com
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@ Employee ride/volunteering
’ opportunities

- @ Content, data & impact reporting
7 @ Cultural credibility

"~ www.blackunitybikeride.com



,t ‘tho'

j
D) h“\‘
s B

n\

ibr~

BUBR ANNUAL RIDE 2025 BUBR VELOPARK OUTDOOR BUBR AFRICA 2025
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BUBR VELOPARK INDOOR BUBR AT RIDELONDON 100 NS



https://www.youtube.com/watch?v=tzZMvTSfJK8
https://www.youtube.com/shorts/cAxIJu68Rvo
https://www.youtube.com/watch?v=wTrc5VieOyc
https://www.youtube.com/watch?v=4Q1Ahi-fmX0%0D
https://www.youtube.com/shorts/rwMoPyoH69Q
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